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1. Follewing are the medis of advertieing in Nepal with comments:

A . Radlo

The people of Nepal are very fond of music. As there is no import duty on
radios snd as electricity is cheap, most of the bhomes and shops have radios.
Competitive brands are advertising through Redio Ceylon. Radio Katmandu

is a small radio station and it has not been comeercilslized Yet.

l. B. Showcard Advertisement in Nepmlese
This will, whken used, be s new medium of advertising. To date no competi-
tive firms use this mediwm. Nepalese ere naturally curious and this type
o1 advertisemsnt should be attractive to them.

C. Newspapers
Dus to the low circulation of the only newspaper “Gurxha Patra®, it is not
advieeble to advertise through this medium.

Ir. Neon Signs
Due 10 low production and heavy consumption of electricity the Katmandu

city goos without light for one hour every evening. Further, it goes off
completely at 1l o'clock each night. Therefore, this medivm 1s not recom-
mendad,

E. Cinema Sliden
There are four movie hovses in Katmandu. For the most pert Hindw pictures
are shown. It is advisable to advertise through thies medium in the

Debnagree langwage.
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